
 
 

Interac ve Marke ng Manager 

Des na on Panama City – Panama City, Florida 

 

Posi on Summary: 

The Interac ve Marke ng Manager is a pivotal role responsible for overseeing all aspects of digital 

marke ng and social media management for Des na on Panama City, repor ng to the President & CEO. 

This posi on requires exper se in developing and execu ng comprehensive social media and digital 

marke ng strategies, maintaining websites and online pla orms, managing CRM databases, and 

collabora ng with marke ng teams. The Interac ve Marke ng Manager will play a crucial role in 

enhancing Des na on Panama City's digital presence and promo ng it as a premier tourist des na on. 

 

General Scope of Du es: 

- Develop and execute a comprehensive social media and digital marke ng strategy aimed at increasing 

visibility and traffic across all Des na on Panama City brands and products. 

- Collaborate with the interac ve and adver sing agencies to develop and execute a comprehensive 

digital marke ng strategy (website, email marke ng, social media marke ng) aimed at increasing 

visibility and traffic across all DPC brands and products. 

- Act as a liaison with the interac ve agency of record and insure approved digital marke ng strategies 

are implemented effec vely and SEO-SEM and other search engine marke ng programs are consistently 

measured. 

- Maintain the CRM database containing industry accounts and contacts. 

- Manage the Des na on Panama City social media efforts to engage with the audience effec vely. This 

includes crea on, maintenance, scheduling, and analysis of crea ve organic and paid content to market 

Panama City and enhance the percep on of Panama City as a tourist des na on.  

- Generate regular web metrics, inquiries, and sta s cal reports. 

- Iden fy and target audience segments to align content and design with their needs. 

- Manage the interac ve / social media marke ng budget. 

- Assist in educa ng and providing technical training to DPC staff and industry partners on CRM, CMS, 

and other digital pla orms. 

- Responsible for communica ng daily with the President & CEO regarding performance and op miza on 

sugges ons for social media content.  

- Responsible for staying current with advancements and changes within interac ve and social media 

marke ng, as well as making recommenda ons on how DPC can leverage these opportuni es to ensure 

the organiza on remains on the forefront of des na on digital marke ng.  

 



 
 

Qualifica ons & Skills: 

- Ability to portray a professional image and exercise ini a ve, good judgment, and tact when 

represen ng Des na on Panama City. 

- Effec ve wri en and verbal communica on skills. 

- Strong interpersonal skills and a en on to detail. 

- Proficiency in computer so ware, including Adobe Crea ve Suite, Microso  Office Suite, Crowdriff, 

Social Media scheduling (Hootsuite), WordPress, CMS/CRM pla orms, GA4, and other related industry 

applica ons. 

- Understanding of the tourism industry is preferred. 

- Prior experience with a des na on marke ng organiza on is preferred. 

- Ability to work independently and in teams. 

- Bachelor's degree in tourism, marke ng, communica ons, interac ve technologies, or a related field, 

or equivalent work experience. 

- Analy cal skills to assess project needs, focus on achievement, manage details, and think crea vely. 

- Knowledge of SEO, SEM, social media marke ng, and mobile marke ng. 

- Thorough understanding of Internet technologies. 

- Prior experience managing website content and CRM databases is preferred. 

- Strong communica on skills for interac ng with visitors and business representa ves. 

- Minimum two years of Social Media Management experience. 

- Valid Driver’s License and US Passport. 

- This is not a remote job. This posi on requires extensive community engagement, a endance at 

community events both within and outside standard business hours, and travel to work brand ac va ons 

in target markets. 

 

We appreciate your interest in joining our team. To ensure that your applica on is considered, please 

follow the applica on instruc ons. LinkedIn CSV resumes will not be accepted. Applica on packages 

must include all the following and be submi ed to Jennifer@Des na onPanamaCity.com : 

- Cover Le er 

- Resume 

- Minimum of five (5) professional references 

- Samples of graphic design work, reel / story crea on 

- Samples of social media posts with engagement metrics 

- Original wri en work of no more than 600 words tled "A Perfect Day in Panama City" 


